
 

 

FLOATGEN is co-financed by the European Commission’s  

7th Framework Programme for Research and Technological Innovation. 

 

 

Dissemination material and templates 
Deliverable 8.5  
EC-GA nº: 295977 
Project full title:  
DEMONSTRATION AND BENCHMARKING OF A 
FLOATING WIND TURBINE SYSTEM FOR POWER 
GENERATION IN ATLANTIC DEEP WATERS 



 

 

Deliverable Nº 8.6 

Dissemination material and templates 

Responsible Partner: Gamesa 

Due Date of Deliverable: 31.12.2014 

WP: 8 

WP leader: Gamesa 

Task: 8.2 

Task leader: Gamesa 

Version: 1 

Version date: 31.12.2014 

Written by: Lucía París, Gamesa 

Checked by: A. Muñoz, Gamesa 

Approved by: Lucía París, Gamesa 

 

Dissemination level: PU 

 

Document history: 

Version Date Main Modification Written by Checked by Approved by 

      

      

 

 

Brief Summary 

The deliverable is the third version of the Awareness and Dissemination plan of the 

FLOATGEN project produced by M24. 
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1. EXECUTIVE SUMMARY 

Awareness raising and dissemination are a core part of the project, and are meant to 

ensure that all project activities and results are communicated to a variety of 

audiences and stakeholders in clear, efficient and effective manner. The main aim is to 

increase the potential impact of the project and its results by ensuring that 

information is reaching the most relevant stakeholders in a concise and effective 

manner, focusing on the key messages and main exploitable results. 

The present document – the Awareness Raising and Dissemination Plan - summarises the 

dissemination activities planned by the FLOATGEN partners for the duration of the whole 

project. This deliverable is being updated on an annual basis. The current version at 

month 24 aims reflects the changes introduced in the first Grant Agreement amendment. 

Due to budget restriction, the dissemination activities of the project have been reduced 

and focused, selecting those with higher impact. Gamesa has taken over the lead of this 

WP and will be supported by a professional agency, Match Point. It also serves as an 

overview of the activities undertaken by the partners in the first 24 months of the 

project. 
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2. ACRONYMS 

None applicable 
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3. INTRODUCTION 

 

3.1 FLOATGEN BACKGROUND  

 

The objective of the FLOATGEN project is to demonstrate the technical and economic 

feasibility of floating-wind turbines, in order to expand the development potential of 

offshore wind farms into more windy and deeper waters that are not currently commercially 

viable and demonstrate potential in decrease of costs for electricity generation. The project 

will also assess the performance of such combination of wind turbine and floating structure 

technology to get the knowledge to improve the performance of future up-scaling projects 

of this technology.  

During the 5-year project, GAMESA will fit a 2 MW turbine on a ring-shaped surface-floating 

platform designed by IDEOL. In summer 2015, the floating system will be installed at SEM-

REV, Ecole Centrale de Nantes’ test site, located 12 nautical miles from the city of Le Croisic 

on the French Atlantic coast. BOUYGUES Travaux Publics will lead the construction of the 

floating foundation while UNIVERSITY OF STUTTGART will contribute on coupled loads 

simulations. RSK GROUP will analyse the environmental impact of the floating system and 

ZABALA will contribute with the proper management and dissemination of the project. 

FRAUNHOFER-IWES will perform a benchmarking analysis between the proposed FLOATGEN 

system and other comparable floating solutions. 

FLOATGEN is co-financed by the European Commission under the Seventh Framework 

Programme and is coordinated by Gamesa. 
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3.2 THE IMPORTANCE OF AWARENESS RAISING AND DISSEMINATION 

ACTIVITIES 

 

Awareness raising and dissemination are a core part of the project, and are meant to 

ensure that all project activities and results are communicated to a variety of audiences 

and stakeholders in clear, efficient and effective manner. 

The main aim is to increase the potential impact of the project and its results by ensuring 

that information is reaching the most relevant stakeholders packaged in a concise and 

effective way, focusing on the key messages and main results 

The present document – the Awareness Raising and Dissemination Plan - summarises the 

dissemination activities planned by the FLOATGEN partners for the duration of the whole 

project. This deliverable is being updated on an annual basis. The current version at 

month 24 aims reflects the changes introduced in the first Grant Agreement amendment. 

Due to budget restriction, the dissemination activities of the project have been reduced 

and focused, selecting those with higher impact. Gamesa has taken over the lead of this 

WP and will be supported by a professional agency, Match Point. It also serves as an 

overview of the activities undertaken by the partners in the first 24 months of the 

project. 
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4. PROJECT BRANDING 

As a first step in the project, the FLOATGEN graphical material was developed to give the 

project a distinctive and recognisable visual identity reflecting its goals. Visually, the identity 

is simple utilising the main elements of the project idea: a deep offshore wind turbine 

floating on waves with shapes of turbine blades and the colour blue utilised in the rest of the 

visual identity such as in the templates. 

In the first 24 months of the project, the visual identity has been consistently used by all the 

partners in all their dissemination activities, thus ensuring that the information is being 

provided in a professional looking and effective manner. 

 

4.1 THE LOGO 

 

The process of logo development was undertaken right at the beginning of the project. 

Considerations included having a logo that is visually appealing, professional looking and not 

too complex. The elements of deep offshore and floating are represented by the waves 

which are prominent in the logo, the colour of deep blue which is associated with the deep 

sea, while the turbine indicates wind energy floating on the waves. The word FLOATGEN is 

clearly displayed and is embedded in the logo, thus ensuring that the concept of floating 

wind turbines is prominent at all times. 

 

The logo in its basic form is in blue, but there are also the black and white, greyscale and 

inverted white versions of it available, to be used as needed 
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Along with the logo, an overall visual identity was developed. The guidelines on how to use 

the visual identity, the prepared templates of Word and PowerPoint as well as the logo were 

developed by Greenovate! Europe and presented to the consortium in Deliverable 8.2 at 

Month 3. 

 
 

4.2 THE TAGLINE 

 

A tagline was also developed for the project. The tagline should appear alongside the 

FLOATGEN name wherever possible. It can be used as a subtitle in a different font or colour 

if appropriate. 

FLOATGEN: Wind power going further offshore 

 

The tagline aims to be catchy and at the same time communicate the main message of 
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offshore turbines deeper in the sea. As the official title of the project is quite long, the 

tagline is encouraged to be used in all communication material and in the main pages of 

publications, with the official title in smaller fonts or less prominent. 

 

The tagline has already been utilised in a number of cases, such as on the website as well as 

on the brochure which was printed but was discarded, since it does not reflect the present 

status of the project, after Amendment 1. 

 

4.3 THE WEBSITE 

 

Following the development of a basic visual identity Greenovate! Europe prepared the 

website for the FLOATGEN project. The domain name has been bought for minimum four 

years. The website can be accessed at: www.floatgen.eu. This web site has been updated 

and reflects the changes introduced in the project (only one demonstrator, consortium 

partners variation, new title…). 

 

Originally, the website had two areas: a public area, where information is accessible by all, 

and the private members’ only area. However, in order to maintain WP8 costs as reduced as 

possible, the private area has not been activated.  

 

The website presents the project and the consortium in detail. The project tab contains all 

the technical information relating to the project, such as the concept idea and information 

on the work that each one of the partners will be doing in the 2 demonstration activities. A 

lot of the information stems from the substantial research work that was done during the 

proposal writing phase. The content is not fully inputted yet as we are in the design phase, 

but it is envisioned for demonstration activities to be widely reported and documented. The 

website will be updated twice a year.  

http://www.floatgen.eu/
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4.4 THE FLYER 

 

As a first step a flyer was developed during the 12 first months of the project. This flyer is in 

the form of a square triptique and again utilises the visual identity developed. 1000 paper 

copies of it were printed by Greenovate, and shipped to all partners. Recycled paper has 

been used for the printing. This flyer, however, is not useful anymore, due to the important 

changes introduced by Amendment number 1. 

 

Two new electronic brochures or flyers will be produced before the end of the project.  

 

 

4.5 STANDARD POWERPOINT PRESENTATION 

 

A standard PowerPoint presentation was also prepared for all partners to use either in its 

entirety or in partial manner during presentations. The aim is to ensure that the basic 

information regarding the project is accessible by all partners in a single PowerPoint 

presentation, and that they have access to standard slides for the use in the respective 

presentations in addition to the ones that they prepare themselves. Partners have referred 

to this presentation during the first year in their respective presentations. 

 

The standard PowerPoint presentation has been updated, reflecting the changes of the 

project collected in amendment 1. This power point presentation has been included in the 

website. 
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4.6 THE WORD TEMPLATE 

 

A word template was produced during the first year of the project. 

 

 

 

 

4.7 THE POWERPOINT TEMPLATE 

 

Presentations are one of the key communication methods used by the FLOATGEN 

consortium to promote and explain the project to outside audiences. To this end, a 

PowerPoint template was developed in year 1 to ensure that the visual identity of the 

project is maintained in this context. The PowerPoint template defines two types of 

slides, a title slide to come at the beginning and a main slide to be used throughout the 

rest of the presentation. 
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TITLE SLIDE FORMAT 

 

 
MAIN SLIDE FORMAT 
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5. PROJECT BRANDING 

 

A set of guidelines for the written and visual identity were produced during year 1 in order 

to ensure their consistent use by the entire consortium. The guidelines cover the written 

identity of the project, the visual identity and its applications. The guidelines have been 

produced in an e-version and distributed to the consortium as pdf. The document is an 

internal document for the consortium.  

 

 

COVER PAGE OF WRITTEN AND VISUAL IDENTITY GUIDELINES 
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6.  TARGET AUDIENCES 

 

Identification of target audiences and contacts to be made is crucial in making sure that the 

messages are shaped and delivered in relevant and effective manner. Effort was placed even 

during the proposal writing stage to ensure that target audience are preliminarily identified 

and listed. 

 

The list of target audiences was reviewed and updated during year 1. The consortium has 

come up with this list presented below in a collective manner, ensuring that almost all types 

of stakeholders have been taken into account. 

 

Any gaps in audiences reached will be taken into account and efforts will be made to 

remediate the situation, whether at the national or European level. 

 

The following stakeholders have been identified as target audiences. The list gives examples 

of the specific stakeholders that the project partners have in mind, but it is nevertheless not 

exhaustive. Among the target audiences we find: 

 Wind industry professionals (manufacturers, developers, consultants) 

 Public authorities, especially those responsible for permits and administrative 
procedures related to offshore wind in Spain and France. 

 Financing institutions, investment companies and banks in the relevant countries 

 Wind Technology Platform (TPWind)  

 Wind Energy associations at national level: AEE in Spain, FEE in France, BWE in 
Germany. As well as NORWEA in Norway and RenewableUK in UK. 

 Wind energy associations at the European and international level: European Wind  
Energy Association (EWEA); Global Wind Energy Council (GWEC) and International  
Energy Agency (IEA) Implementing Agreement (IEA Wind)  

 National and Regional Energy Agencies in Spain, France and Germany. 
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 The European Commission, officials in various DG’s such as DG Research, DG 
Environment, DG Energy. 

 The European Parliament, officials working on clean energy topics 

 Media: Recharge Magazine, Revolve Magazine, Discovery Channel Europe, hitec - 
ZDF/3Sat, ARTE XENIUS and so on. 

 Environmental associations at the European and national level such as EREC, 
EUREC, EREF 

 The general public 

 
Efforts in approaching stakeholders have started and will continue in the coming months. 

G!E as the WP leader on Dissemination before the entrance into force of Amendment 1, held 

a meeting with EWEA to present the project and introduce the idea of organising a side 

event in one the EWEA events. The project was received positively, and is being followed up. 

An article with an interview with the coordinator was also organised and introduced to the 

industry announcing the project during the EWEA 2013 conference in the Recharge 

Magazine, reaching an important industrial audience. 

 

Stakeholders are being approached primarily through the personal contacts and networks 

that all consortium partners have. Almost all partners are entities working on wind turbines 

and offshore wind energy and are experts in the field, thus making access to these 

stakeholders possible. 

 

 

7.   
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8. KEY MESSAGES 

The main messages will be developed, taking into account the different target groups 

identified. The messages are suitable to promote the FLOATGEN project and its outcomes, 

making the case for European added value of R&D cooperation, understandable and 

relevant to the target audience, and easy to remember. 

 

The key messages were structured around three main points; that of technology, economics 

and environmental impacts. During this second year, the key messages have been updated, 

according to the changes introduced in amendment 1: 

 

The FLOATGEN project aims to demonstrate the technical and economic feasibility of 

floating-wind turbines, in order to expand the development potential of offshore wind farms 

into more windy and deeper waters that are not currently commercially viable and 

demonstrate potential in decrease of costs for electricity generation. The project will also 

assess the performance of such combination of wind turbine and floating structure 

technology to get the knowledge to improve the performance of future up-scaling projects of 

this technology. 

 

Technology details: 

GAMESA will fit a 2 MW turbine on a ring-shaped surface-floating platform designed by 

IDEOL. In summer 2015, the floating system will be installed at SEM-REV, Ecole Centrale de 

Nantes’ test site, located 12 nautical miles from the city of Le Croisic on the French Atlantic 

coast. BOUYGUES Travaux Publics will lead the construction of the floating foundation while 

UNIVERSITY OF STUTTGART will contribute on coupled loads simulations. RSK GROUP will 

analyse the environmental impact of the floating system and FRAUNHOFER-IWES will 

perform a benchmarking analysis between the proposed FLOATGEN system and other 
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comparable floating solutions 

 

Economics prospects: 

The economic impacts of the project will be evaluated in order to determine the potential for 

replication of the solutions in other contexts. The project will establish criteria and 

experimental knowledge which will define a roadmap and demonstrate the reduction of the 

Cost of Energy of offshore wind energy until values are comparable with fixed offshore wind 

energy. In addition, the replicability in other deep offshore location will be assured by the 

benchmarking analysis to be carried out. 

 

Environmental impact: 

During the project, the consortium will define and validate appropriate methods and 

processes to install, operate and access deep floating wind turbine systems, such as towing 

processes, installation and on-site commissioning methods. The environmental impacts of 

such deep floating power systems as well as the operation and maintenance performance 

and costs will also be assessed. This will be done by looking at the constraints of accessibility 

of floating structures, by creating new protocols of operation and maintenance according to 

weather conditions, and ensuring workers’ safety conditions. 
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9.  DISSEMINATION CHANNELS 

 

9.1 PUBLIC WEB COMMUNICATION 

 

The website www.floatgen.eu aims to be the main online point of reference for the project. 

It will be actively promoted by all the partners on their own homepages as well as in all their 

communication activities. The information on the website, especially the news and events 

section, is updated twice a year with content that aims to relate to the project and provide 

additional traffic to our project website 

 

9.2 VIDEO 

 

Although the original work plan included the production of a number of videos and 

animation materials, the reduction of the dissemination budget after amendment 1 forced 

the consortium to review the scope. As such, this activity will focus on producing a 3-minute 

video that will be used as key dissemination material. This video will include, among other 

materials, shootings of the wind turbine-platform assembly and erection at the port site. 

Partners will contribute with its own shooting materials and animations in order to produce 

a high quality video at minimum cost. 

 

9.3 PRESS COVERAGE 

 

The partners of the project are well positioned actors in their own activity sector. As such, 

their press coverage capacity is relevant and will be used by FLOATGEN in its own 

disseminating benefit. 

http://www.floatgen.eu/
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Press releases will be generated on a two-month basis. This rate, however, can be adapted 

in order to better disseminate key project activities (such as installation, transportation, 

anchoring of the system, result of benchmarking activity….).  

During Year 2, one press release was produced (access link at: 

http://www.matchpointcomunicacion.com/floatgen/Nantes-PR-kick-off-meeting-proposed-FINAL_24-6-14.pdf ) 

 

9.4 AWARENESS RAISING EVENTS 

 

Several awareness raising events were initially planned. However, after amendment 1, a 

revised action planned was designed and all efforts and resources will be focused in 

organising a public by the end of the project, once the prototype is erected and 

commissioned. As such, the project will be presented at an international feria (EWEA 

offshore or other selected offshore fair). The event will make use of a partner’s stand and 

infrastructure to show the video, in order to reduce as much as possible project expenses. A 

dedicated roll up will be produced as a way to increase the attention of the public to the 

FLOATGEN event. Printed brochures will be handed to the interested attendees. 

 

9.5 BENCHMARKING ACTIVITIES 

 

Amendment 1reflects that only one demonstrator will be finally constructed. In order to 

compare different concepts of floating wind turbines against the results from the FLOATGEN 

project a benchmarking study will be conducted. The main objective of the study is to 

compare best emerging technologies that will enable the installation of new floating 

offshore wind farms. Based on the general resource availability and the operational 

framework of the FLOATGEN concept, the study will identify areas suitable for installation. 

The design conditions such as minimum wind speed, water depth, wave climates etc. for 

http://www.matchpointcomunicacion.com/floatgen/Nantes-PR-kick-off-meeting-proposed-FINAL_24-6-14.pdf
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which the turbine can be realized will inform a GIS tool to calculate the available offshore 

wind resource in European waters, in particular within the EEZs of EU countries with suitable 

wind conditions. Furthermore the study will address requirements for the installation of 

such turbines with regard to the supply chain such as port infrastructure for manufacturing, 

assembly and maintenance as well as the required offshore supply chain for the installation 

of the floating WT such as tug boat specifications, anchor types and installation and 

requirements associated with the mooring line design and installation. For the operational 

part of an offshore wind project the study will address requirements for the operation and 

maintenance in deep water such as access systems and safety aspects. This part of the study 

will build on results of previous projects (e.g. ORECCA) and ongoing activities (e.g. 

Leanwind). 

 

The study will not be limited to the characteristics of the FLOATGEN system in comparison to 

the demonstration and pilot projects actually being realized in Europe (namely Hywind, 

Windfloat, HiPRwind and Inflow) but it will focus on future commercial scale floating wind 

turbines which are expected to have power ratings of 5 MW and above. 

 

Based on simplified cost functions the study will provide a generic LCOE model which allows 

to compare future cost of commercial floating wind farms with actual cost of fixed offshore 

wind projects across Europe. 

 

The study will be executed under the lead of Fraunhofer IWES and will thus ensure the 

consideration of results from a range of European R&D and demonstration activities under 

FP7. FLOATGEN intends to support the organisation of a joined workshop where the results 

from the floating wind projects across Europe will be presented and discussed. The intention 

is to hold such a workshop as a side event of a larger conference such as the EWEA offshore 

wind conference, the “Deep Sea offshore Wind power” organised by Sintef in Trondheim or 
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similar international events. 

 

9.6 SCREENING OF NEWS AND EVENTS 

 

In order to facilitate the screening of News and Events and to make sure that information is 

being tracked in a systematic way, the following listing of interesting online and print 

sources was made. The dissemination partners, are following up on the websites, and 

seeking out opportunities for information. 

• http://www.rechargenews.com/news/  

• http://www.revolve-magazine.com/home/  

• www.sunwindenergy.com  

• www.newenergy.info  

• www.windpowermonthly.com  

• www.renews.biz 

 

 

9.7 SAMPLE ARTICLES IN PRESS AND MEDIA 

 

Sample articles are next included, corresponding to Year 1 and 2 of the project. The selection 

is not exhaustive. 

 

ARTICLES PUBLISHED DURING YEAR 2 
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ARTICLES PUBLISHED DURING YEAR 1 
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10. ROLES AND RESPONSABILITIES OF PARTNERS 

 

10.1 CONDUCTING DISSEMINATION ACTIVITIES 

 

The definition of the roles and responsibilities for each type of partner is important in order 

to allow for the smooth flow of communication related information within the consortium, 

as well a streamlined set of information to external partners. 

Partners should consider the fact that there are two types of dissemination activities that 

will be taking place in the context of the FLOATGEN project. 

As described in WP8, the first type is the internal dissemination activities, where partners 

are to share research results among each other, utilising channels such as emailing and 

discussions. The second type is external dissemination activities, where partners present the 

project and the results in scientific and technological forums, workshops, fairs and 

conferences. Gamesa, as WP8 leader and with the support of Matchpoint, is responsible for 

the management of all communication and awareness raising activities of the project. 

Gamesa ensures the updates of the website, the publication of news and events, as well as 

all relevant reports online and actively collects and disseminates awareness-raising and 

communication related information within the project partners. 

All partners bear the responsibility to provide relevant and up-to-date input whenever 

prompted by the WP8 leader. They are responsible for reporting on all their awareness 

raising and dissemination activities they undertake. They are also responsible in finding 

relevant events and conferences in their respective countries and abroad, participating in 

these type of events, and discussing FLOATGEN in relevant events and conferences, seeking 

opportunities for presentation and ensuring that the project is represented at the European, 

national as well as local level. They are also responsible for providing relevant feedback 

when prompted on material that the WP8 leader produces, such as this report.  
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10.2 PROCEDURES FOR THE VALIDATION OF DISSEMINATION 

MATERIAL 

 

The procedures for the publication of communication material within the framework of the 

FLOATGEN project were established by M3 of the project, after a decision during the kick-off 

meeting to do so. This is done in order to ensure the quality and timeliness of the material 

issued by the project. These procedures represent an exception to the general dissemination 

rule as governed by article II.30 of the GA and article 8.3.1 of the CA. The procedure has 

been updated (reflecting consortium changes) and approved by all the present partners 

during Year 2. 

 

The exception applies to dissemination and communication material such as press releases 

general project presentations, project leaflets, website text, general project presentation posters 

and banners, hand-outs for project events, contributions to social media discussions and similar 

material that does not reveal in-depth project information but ensures general information 

about FLOATGEN is provided. 

The exception also applies to scientific project presentations that consortium partners wish 

to make at conferences and events to ensure the respective partner can meet deadlines for 

submission of material to the organisers. The exception shall not apply to scientific 

publications, publishable deliverables, official project reports and similar material that goes 

into detailed description of aspects of FLOATGEN. 

The rationale for the exception is the need for a faster procedure for the approval of certain 

dissemination items to optimise the project’s reactivity to outside dissemination 

opportunities. 

The approval procedure is described in detail in the “Procedures of validation of dissemination 

material (version 2014)”. 


